
 
 
 
 

Cultural and Economic Services     
 

Date: 13 March 2023 

 

Title: Business E-Update 2022 – 2023 

 

Purpose of the Report: To give an update on the Business E-Update and how 
to improve our engagement with town centre businesses. 
 
Contact Officer: Louise Salmon, Head of Cultural and Economic Services 
  
 

 

Corporate Objective/s 20. To consider taking on additional services, where 
practicable and where considered beneficial to the 
town. 
25. To consider ways to work with town centre 
businesses to achieve digital/online commerce 
options and promote the town’s shopping/ leisure 
offer. 
 

Implications:   

Financial Yes  

Human Resources No  

Operational/Service 
delivery 

Yes  

Procedural/Legal   

Risk/Health and Safety No  

Environmental Aims   

 
 

1 RECOMMENDATIONs 
 
Should members be minded, the recommendation are: 
 
1.1 To endorse the renewal of contract with our current provider to create the 

Business E-Update and to move to a paper copy which is distributed to 
businesses in the Town Centre. 

 
1.2 To meet the annual production cost of £4200, that up to a maximum of £3450 
 to be drawn from earmarked reserve 970/9026 Cultural and Economic  
 Services with the remaining cost being taken from cost centre 101/4575 -  
 Business Campaigns. 
 



 
  
2 BACKGROUND 
 
2.1 In Autumn 2021 we launched an E-Update e-mail targeting businesses in 

Leighton Buzzard Town Centre. Our staff visited around 150 businesses in 
the town centre to encourage sign ups to the e-update (took info & sought 
permission), some were apprehensive and for those businesses we left a 
letter with a simple QR code scan to the sign up page. In addition to this, 
there have been social media prompts and notes added to the bottom of 
events notice letters i.e. road closures. 

 
2.2 The initial sign up was 43 businesses, this has increased by 53% since the 

beginning of the campaign. The open rate is between 45% - 64%, nearing 
towards the higher end for most campaigns. Mailerlite have reported that the 
average opening rate across industries is 36.3% with Government at the top 
of that list with 46.3%.Our highest Click Through Rate is 8.51% , the average 
across industries is 8.93%. 

 
2.3 As you can see the uptake hasn’t been huge. For us to successfully deliver 

some of the Councils more important messaging, grow and nurture the 
relationships with businesses in the town centre and publicise the work that 
we do, it is important that we are reaching more businesses in the area. 

 
2.4 In the current economic climate, it is imperative that we are supporting 

businesses with local information and providing contact details to reach us 
should they need to.  

 
2.5 Our current contract is due to cease at the end of March. After conversations 

with our consultant, we have both agreed that a paper copy which is leaflet 
dropped to businesses could be a way to engage with businesses. The 
newsletter can share the successes of other local businesses as well as 
information about Town Council initiatives. 

 
 
3 THE PROPOSAL 
 
3.1 Costs to deliver this scheme are as follows: 
 

 Contract: £295 per month 
 Leaflet distribution: £55 per month 

 
Total for full year: £4200 

 
3.2 Funding for 23-24 can be obtained from an unspent budget of £750 in 

101/4575 Business Campaigns and allocating £3450 from ear marked 
reserves. 

 
 
CONCLUSION 
 



 
  
The business newsletter has the potential to be a valuable asset and communication 
link to the businesses in our High Street. With the current uncertainty of the 
economic climate, it is imperative to have a strong link to local businesses. Uptake of 
the e-newsletter has not been as effective as expected and a new strategy is 
required. Delivering the newsletter to businesses will encourage engagement and 
can open a two-way conversation.  
 
It is important that the businesses are aware of any opportunities to be involved with 
our events, give feedback or promote themselves through our channels and this 
gives space for these opportunities. 


